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& . The data used in the report about birds and insects were collected from urban
areas in Japan.

V>, One-third of the 103 butterfly species that are recorded are decreasing at a rate
of 30% or more every 10 years.

9 . The writer believes that the government is providing enough financial aid.



[2] ROFEXLZFHAT, LUFOBEMICEZLRT v,

BEREOWE |, BRI THD £ A,
SEQRY. AHEEHRLTHED F9,

(1) ZEH(O)~(@NcHBTITE 25BN E L Tid#EY 2 b D2 ROFER D HFES, %
NENRLSTTEAGRI W,
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&% . Through personal information online, companies can easily find people who
are likely to buy their products.

\», Companies can make more products after they collect information about
consumers, such as their age, likes, and dislikes.

9 . Companies can check the customers’ feedback or comments about their

products on the Internet.
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It is a kind of ( & ) to make a product seem ( \» ) and encourage consumers
to ( 9 ) the product like many others.

Foff ©  desire / strategy / popular / advertise / buy
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&% . There are fewer ways of advertising than before.

V>, The streets for advertising are very crowded these days.

9 . There are various methods for advertising products today.

Z. Traditional advertising is becoming less effective these days.
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1. It( ) me about $50 to buy a ticket for the concert.
O buys (2) spends 3 pays @ costs

2. Lisa gave () helpful advice.
@D to Tom @) for Tom 3 Tom @ Tom to

3. Last night’s storm caused great ( ) to the rice field.
@ difference (2 damage 3 dream @ decade

4. Iwill stay homeifit () tomorrow.

@ rain (2 rains (3 raining @ will rain

5. This is the last picture ( ) my grandmother drew in her life.
O what (2 that (3 when @ whose

6. Ken uses the same computer ( ) I do.

@D as @ so 3 such @ than

7. Please wait here () seven o’clock.

@ by @ for @ in @ until

8. Your watch is far ( ) to Kenji’s.
D superior (2 rather (3 more @ prefer

9. The fastest way to travel from Osaka to Kyoto is by ().
@ train (2 a train (3 trains @ the trains

10.Itis () that he will come to see me tonight.
@ truth (2 doubt (3 certain @ sure
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1. o IIRICH o L HBICRE2T B L5 L7z,
His mother [ Dto / @advised / @be / @in / Gcareful / ®him / @more ] his words.

2. FARKADP DDA =N 2 EHS 2 O3 HEIL7Z B E T,
[ DI/ @to/ @rude / @find / ®ignore / ®an email / @it ] from a friend.

3. HCHZEZRFTETOMLICLARNTLZE 0,
Please [ Onot / @leave / @open / @when / ®do / ®you / Dthe door | go out.

4. ZThUEBEEZRETE IHA,
[ Dthat noise / @put / @I / @any / ®up / ®cannot / Dwith ] longer.

5. X FIEo T NTARYBICH YL ST nE T,
Thank you [ Dhelping / @with / @my / @me / ®so / ®much / Dfor ] assignment.

6. WEEFAIZ-OBC TR R 2 5 72,
My [ Ddeprived / @sleep / @troubles / @last / ®me / ®of / Dnight ].

7. FMRFICZ DY a —PIRE 2 0H2 T NET D,
[ Dyou / @the show / @what time / @can / ®me / ®tell / Dbegins ]?

8. ZARIH DELORVIRY IIFKRICR>TLEVET,
You [ Dill / @unless / @you / @become / ®working / ©®will / @stop ] so hard.

9. Ko LTI TE L ZVDTT,
That is [ Dgo / @to / @I / @with / ®why / ©®do not / @Wwant | her.

10. ENTHHFE GRFEOARZ FITN o T TT X,
You [ ®may / @whatever / @like / @take / ®you / ®book / DEnglish .
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